
Kirchner Impact Foundation (KIF), is a non-profit organization that serves as one of the “returning” arms 

of Kirchner Group. KIF harnesses the positive power of enterprise to make a difference in addressing some 

of the most important issues of today and reflects our belief that all businesses should contribute to a 

positive human future.  
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Kirchner Food Fellowship provides capital and unprecedented hands on training in 
deployment of capital for university students including assembly of investment teams, 
applying a problem-based learning and solutions model along with a unique process 
and domain approach.  

Interaction Advisory Group believes that true inclusion and acceptance for all 
individuals with special needs is integral for our future. IAG provides  
customized ‘special needs’ awareness training for first responders as well as 

Business Brain Model is a unique academic/industry collaboration 
devoted to integrating and promoting business and relevant principles 
from neuroscience and psychology including related cognitive sciences.  
Business Brain Model demonstrates powerful lessons can be learned at 
the intersection of theory, experience and practice. 

KIF promotes capital efficiency and sustainable 

enterprises through the Kirchner Impact Model. 

KIF activities aim to generate a measurable, social 

and/or environmental benefit, primarily across 

four sectors: Agriculture/Food,  

Health/Life Science, Energy/Resources  

and Education. 

Our ‘impact model’ includes three integrated  

components of contribution: 'head' (we share the 

benefit of decades of creating solutions and  

building enterprises), 'hip' (we provide  

essential financial resources), and 'heart' (we 

have an unwavering commitment to successful 

execution, supported by the passion and desire  

to make a difference).  

     

Products made with 
moringa, one of the 
most nutrient-rich 

plants on  
the planet. 

Working to address 
food deserts with a  
7-11 meets Whole 

Foods model. Emphasis 
on natural, organic, 

and local food. 

Simple and easy to use 
solution to a global 

health problem, iron 
deficiency anemia. 

Supply chain  
management system 

using  automated calls 
and text messages to 

connect brands to 
smallholder farmers 

and suppliers. 

Vertically-integrated 
tomato-paste company 

serving the Nigerian 
market.  


